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NOTE

1. This yearbook covers all year period from 2002 to 2012. 

2. The data on the fruit and vegetables market in Taipei were 
furnished by Taipei Agricultural Products Marketing Corporation. 

3. Throughout this report, one metric ton is used as total weight unit, 
one thousand New Taiwan Dollars (N.T.$1,000) as the unit for 
total value; kilogram is used as weight unit for major vegetables, 
one thousand bunches as the unit for total amounts of flowers, and 
one New Taiwan Dollars (N.T.$1) as the unit for price. 

4. The price indices of Vegetables and Flowers are according to the 
average price of Taipei Wholesale Market. Computation method: 
Pi/P0 (Pi is the price of current period; P0 is the price of the base 
period)

5. “-” denotes data not available, “..” denotes data not clear, an “0” 
denotes data less than one unit. 
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