CERHEEERT2SER |

BT EREL BINER

RIS

SETERE

tftd@flowergift.org.tw

w2

EBRETNRREMIUCARIEIR > BEHBMICHERNESEIEN > EBZHMNB
AFERSLNEELN - TERTEEEREL - BREZEAEZENREE > BBE
ERE  EAERERREEARSFZIEDR oBHERSHICEEFSAREFIHE > &
BIEBRBAEEEBARELEEABRER - IFREEYHEERBTRLRETHES
HEOHEETCREENEET - YEHARNEE  EHBEENR SHREEMWES
B8 BRLERS DEMBED /B8t EHhEEREBERERNGFEERE
et TEHREABERMNRE EEEFERXAEY  HRIBTEHELIELN - I
BRIERKEEANERTR > TEBICERTCAERE  BLELEEELEE  BRER
mBEREHARARTE -

BT : EIEATE - BBRE  EFTEFRKE

i

W I~

EEREEE " IFEEE , WEHEER
ert - WIRSERBERER - WRZERBIRIE

Il
I

Al

TR BRETERIRERZ Mt ABER L
FRRYSRIEIIR - BHEGTEERETHERY R

Bt EHEHE - BONFEXLEDER
fae  BERRBREEZIFR - lBEXHER
REVEE > NERFRFSEAHILETIL -
REMBEARENINRZ - fRER - WA
EREREMIBELE - EBEM - 8%
B8 - TEEBEFITRIVEER > BRRLE
HEREBIERREEZIRZE - FITEM
ERAEELE > BREMAYEZHEEEB
12 EREBRRIBHEEEMNESEER
T - IBEERARIETD -

BERERESENR

1. BRZEBEL - BAXEREREEFER
NER - 2% - ERFEENGEMER
BT -

2. HEEIARXEES @ WENHERE - £HTE
e~ BEV/NER  BAREFBEFTESR
.

3. EERENIBREN © 1655 - BXNER
BIIRKEER  mREBZE -

TLHAERHENABIBREBEM
WEREY  ARtEANBSNELZIER

79



2025 BER KB S REERRE

& - eI LUIEEARBE - BEEH
OLUBEEET  EHNERNERERETHF
B SEAEEAE  JLUHFERTLELES
wREBEIRFEN - EBCAERE
Bt TIEREE ) B TR, - PIUIHETERE
BPALERAHZIRENET - KBEE
BimE - SMFRFRFR ISR MEES
B BEBMERIBNTREE > LEE
CEEREERBHRES > BB —E2E
£8  OMEE  RIBEARRER 585
EBASEHCHLE  MURERREEFEET
ERVEETD - RN RIDEENNEEREERE
RUABWEERE  EEBERESHETLES
g) > TREFRGE - ERBARIC - WaE
RETRIFHBEEENSEEC °

EBAEREERANEE B8
BIEERVIEIR - ZBRCERSTEEERERY
HE - BICHEMABLUNERIMAIERS -
REEANEBARANCEEE > e
EEZEE > BEIETARINE - |

EFFTHRNEGTEREFETE -
BEEGFRERE/ANKEEMIFFERT
i - 5ETERENEATIEIL  BRAERY
ERIRE  RRYBER BRI 8 TC/
PlE, - EEAYEREEEEmRERRE
[RER - ERMESHEHUERE - BRE
EREFBRBEREEZH » BIEREM
BEEBIEEER - G RBTHEEEINE
EFEK > REBESEEEREAMRT
IEETERETOIFEFSIANEEE
Al FRIEFTEARRIRE AFRRATRIEH -

BEEHRERNERMAR > 8
BRENESH TS RKER > vt B
BEAEREMENEERETL  HEE
BB HEBEATEAREMBENERRT
TEIEEEWES > BERH LML MR
HYEEE -

80

SETERSENE  BEHRESEM

KABETEEERE - 1£2024FHEITHY
"EEEAILIRERSTE ) HEI0EMUT

BERAFREETCHNEETTEERRE &
ZFEBENBRERRZEIERIRE - EF
R EBESHEELTHE - 22 mEBLH
Ems  STEHREN " EEEAERD
BIFEESTE ) LMEAEFERRBBEESE
EE  BRERBREEARENEEESME
e EnRERRNBESIEETETRVE
¥ RHERRBECATIEAENERN
maHIR - EMAENREREE -

TE > aEUAXEEESEmith SR
EITEDEITIE - WBSNiauw ~ RIIRETES >
MRINFHE S mREE R - tENEZEE mAY
BR - MERMABEETEHBEARMIFERN
WhtEomh  BERREFNTNHERRZ
TEHHIRTENAEEE - EEHETENR
B BISHFTHMIBEKIE ? L » 2026F
R BPIETEREI—RFNITHER - E8
FEHRT  BIEAMAMHREHN—FMD
FTERRBEELREHSEEHATT
\_¢L °

£2020F Covid 19BBREEEINZE
SZEIHEETHEE  ARNIESTVMNER
EEYMRA T B ARFTEE - EREERTER
BEIEZEMER > RMENEEH T —#tE
FTEFHERE - BIEEYETNMNEY
MBOER " IWEEE, @ BEBYAIER
BEE—EEYDEEE > ME—FHEERER
MIBNE=EBEYNMRE - F—ERERBIAY
FEENBIENEESIT - AT LAERE
HEFRERIBEBYIEESE  5—E
MRINWRZYER  NEEEERE B/
HYIEIRS EEEWE - EREMIEI=E
TR R BENENEEESE EBYEEHEU
IEBRRARE - LULRERE > IEBERIUR



CERHEEERT2SER |

RRMIKBANEAZEFE > HIE - EIIR
Rz VMERT  XEXREREEXRT
2 RERCRZ2ERERE  FEREER
HEFTRER - FFER  EXAIFENRR
EBIEME - BU)EEmiR T E7 T mERVHEER
LRI UEBIALESIEAEELN - TR
BEBEERYEINRATE - HAEE " WE
> M YeEREE "6
B, o~ TEIR,  EBREREINER
BEELLEMIEAERIMZEN ' £l
H,  ELEEASEFHEERZETERER
HHEERE  HERMKRR/UEERE
JIFTE - BRRBREFAEEERTHRAE

03 HABERIERREELAN 'HRE, -

fa &R
TER RABREEE BF - &
18 - (EHEOHRISEELS  BEREE

BENITIRO NS MEEREBREN &
Ky o BEAERRNVEED "HKEE, -
ERESLNS - BISHERBESEHNHERK
B ~ HOMIZDR - P TSR RE RIS 38 ARV AL
7 BREXRTRABEET) - BIERTE
BRI  ELferrERR T1IENER &
EEHRE, -

81



2025 BER KB S REERRE

The Emotional and Mental Nurturing of Floral Design and
Everyday Flower Use

Ming-Hung Sun

tftd@flowergift.org.tw

Abstract

Floral design originated from ritual practices in traditional cultures. With increasing urbanization
and the pressures of modern life, it has evolved into an important means of emotional and mental
healing. Everyday floral use includes home decoration, emotional expression, and the creation of daily
rituals, serving multiple functions such as mood stabilization, enhanced well-being, and improved
social interaction. As Taiwan faces challenges like an aging population and a fast-paced lifestyle,
floral activities can help delay cognitive decline and strengthen interpersonal connections. The recent
popularity of foliage plants highlights the importance of targeted marketing and consumer segmentation
in promoting floral consumption. Although cut flowers lack collectability, their sense of seasonality,
ritual, and artistic value gives them strong market potential when thoughtfully designed. The Taiwan
Florists’ Association actively promotes domestically grown flowers through education and cross-
sector collaboration, incorporating florals into urban landscapes, sporting events, and cultural activities
to normalize floral use in everyday life. Creating real consumer demand is key to revitalizing the floral

industry and making flowers an essential element of improved quality of life..
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